Template employee volunteering press release: team volunteering

For employers


Promoting the volunteering activities of your employees can help you evidence your social impact and celebrate the staff that took part. We’ve drafted a template press release for employers to use when spreading the word about a recent team volunteering day. 

Details for employers to input based on their own unique circumstances are highlighted in red.

This resource has been created as part of Scotland’s Employer-Supported Volunteering Framework.

Title 

You want your title to succinctly summarise your news story. Here are some options:

· Making a difference in [place]: [Employer name] staff volunteer locally
· [Employer name] gives back in [place].
· [Employer name] staff lend a hand at [volunteer-involving organisation name].
· Supporting [cause]: [Employer name] volunteer day
· [Employer name] delivers community impact through employee volunteering in [place].

Body text

Employees from [employer name] recently took part in a day of employer-supported volunteering (ESV) at [volunteer-involving organisation name] in [place], contributing their time and skills to support the organisation’s vital work.

[Employer name] provides employees with volunteering leave each year as part of its commitment to supporting communities [in the local area / across Scotland]. The programme enables staff to contribute to charitable and community organisations across Scotland, and supports the organisation’s broader commitment to social responsibility, employee engagement and community impact.

[A team / the organisation’s staff] chose to volunteer at [volunteer-involving organisation name], a [charity, social enterprise, community group, etc] that supports [cause / mission].

During the volunteering day, staff supported a range of hands-on activities, including [insert details].

These activities contributed to [specific outcomes, such as enhanced service delivery, environmental improvements, operational readiness, increased organisational capacity]. 

[Name, Role] at [Employer name] said:

(Optional) [Name, Role] at [Volunteer-involving organisation name] said:

(Optional) Participating volunteer [Name, Role] at [Employer name] said:

Employer-supported volunteering provides opportunities for employees to contribute time and expertise to charities, community groups and public sector bodies. For volunteer-involving organisations and communities, ESV provides additional capacity and access to skills. For employees, ESV supports wellbeing and professional development. For employers, ESV strengthens staff engagement and reinforces long-term community relationships.

[Employer name] will continue to develop its employee volunteering programme as part of its ongoing commitment to delivering positive social impact [in the local area / across Scotland].

Contact info

For further information, please contact:
[Contact name]
[Role]
[Email address]
[Phone number]
[Website]

Photography / Images
Strong photography helps bring your press release to life and increases the likelihood of media uptake. Please include at least one suitable image alongside your press release. When selecting photos, aim for the following:
· Type of images: A clear lead image that represents your volunteering activity (e.g. staff taking part in a team volunteering day, an individual volunteer in action, or a project they supported). Images featuring people are strongly preferred, as they increase media interest and engagement.
· Quality and format:  High‑resolution images (minimum 1–2 MB; 300dpi where possible). Landscape orientation works best for most publications. File formats: JPG or PNG.
· Composition: Show subjects clearly, with good lighting and minimal background clutter. Natural, candid shots are often more effective than posed group photos. Avoid collages, filters, or images containing logos or heavy text.
· Permissions: Ensure all images provided have the appropriate permissions for media use. Anyone pictured should have consented to their image being shared.
· Alt text: To ensure your press release is accessible to everyone, please provide alt text (a short written description) for each image you include. Alt text helps people using screen readers understand the content and purpose of the image. When writing alt text:  
· Describe what is happening in the image (e.g. “Three employees from [Employer name] painting a community centre wall during a volunteering day”).
· Keep it concise, aim for one short sentence.
· Focus on meaningful details that help convey the context of the volunteering activity.
· Avoid phrases like “Photo of…” or “Image shows…”—screen readers already announce that it’s an image.
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